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 Context   All India Management Association (AIMA) is proud to present the fourth edition of its most premium Marketing 

event, the National Brand Summit. The third Summit clearly established its supremacy in this extremely cluttered space of 
brand management by bringing aboard a never before together galaxy of brand management professionals from across the 
country and industry. The Summit drew a huge response and was acclaimed as a great learning podium for product and brand 
professionals. Encouraged by this success and driven by the responsibility to meet growing industry expectations, AIMA came 
out with its 3rd National Brand Summit on the crucial theme “Brand Leadership through Thought Leadership Monetizing 
Brand value in inflationary times”, directed by Mr. Harish Bijoor, the undisputed numero uno Brand Guru of India. This was a 
huge success.

As we nearly exit the year 2009, the economy at large and markets in particular are facing tremendous global pressures. 
Indian brands particularly need to orient globally if these have to survive and grow. Very many such brands and their value 
propositions are being questioned keenly by global consumers. The brand challenge today is a big one and companies need to 
respond with innovative strategies. The challenges are multifold- In categories that are higher money out-flow oriented such 
as durables, computers, premium goods, cosmetics, automotive and many other categories alike, consumers are moving into 
a mode of either brand down-grade or a complete switch into the commodity option. Postponement of purchase is yet another 
issue affecting markets.

In such an economic situation, how does one maximize and monetize the value of the brand on a global scale. The fourth 
National Brand Summit will attempt to focus on this question. The Summit will show-cases brand effort across categories and 
lay down success mantras through a careful weaving of the theoretical format of branding with real-time market-place action.

Nomination Fee*           (*Per Participant)

AIMA Members
Non-Members
Academicians
Students

For Two-
Three

Rs 9,500
Rs 10,000
Rs 5,500
Rs 3,500

Rs 9,000
Rs 9,500
Rs 5,500
Rs 3,500

Rs 8,500
Rs 9,000
Rs 5,500
Rs 3,500

For One For Four 
& More

*This includes tuition fee, cost of course material, 
luncheons and other expenses. Once the 
registration of a nominee is confirmed and
he/she is subsequently unable to attend the 
summit, the fee is non-refundable. However, 
participation by a substitute for the summit shall 
be allowed. Nomination will be confirmed only 
after the receipt of nomination fees. All Demand 
Draft/ Cheques are to be made in favour of All 
India Management Association Payable at New 
Delhi.

The Summit would be conducted in an 

experience sharing participative mode, 

encouraging free interaction between 

the speakers and the participants. 

Methodology will be by means of 

presentations and case studies.

MethodologyContent

ØSenior and Middle Level Executives/ 
Managers with strategic decision 
making responsibilities in any 
functional areas of Marketing, 
Branding, Product Design and 
Development, Advertising, Sales, 
Packaging etc.

ØManagement Consultants interested in 
sharpening their skills in implementing 
Branding Strategies and Plans.

ØAcademicians and Students wanting 
an insight into hands on experience in 
management  o f  Brand ing in  
organizations.

ØProfessionals from the advertising 
industry who would like to get an 
inside view of the branding process.

Who Should Attend?

ØA completely new perspective of the 

Indian brands

ØBreaking the myths of India-centric 

branding

ØFocused analysis of Branding practices 

in major business sectors in India 

ØAn ability to want to break brand 

shibboleths built over years of working 

within the box of rigid and indeed “old” 

brand-thinking

ØA set of tools and thoughts to battled 

branding in global inflationary and 

recessionary times

ØAn ability for the brand management 

practitioner to morph across the rigid 

lines of his core-competence category

ØCEOs perspective on the right and 

wrong of Indian Branding.

Key Takeways

To deliberate on the issues of 'Branding', 

particularly on strategies of Indian 

Brands going successfully global.

Objective
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Administrative Details
Date : 9 - 10 October, 2009

Venue : Hotel Taj President, 90, Cuffe Parade, Mumbai - 400005

Registration : 9:00 a.m. – 9:30 a.m. on 9 October, 2009

Summit Timings : 9:30 a.m. – 5:30 p.m. on 9 October, 2009

9:30 a.m. – 3:45 p.m. on 10 October, 2009

For further details/registrations, please contact:  
Mr Aseem Kumar/ Mr Harendra Negi
All India Management Association, Management House, 14 Institutional Area, 
Lodhi Road, New Delhi-110003, Tel.: 011-24608511, 24608512  Fax: 91-24626689  
E-mail: akumar@aima-ind.org, hnegi@aima-ind.org   Website: http:/www.aima-ind.org
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ØMaking Indian Brands Global: Taking 

The Battle Out

ØCase Studies of some Global Indian 

Brands:

Made in India: The India Manufactured 

Brands Dimension / Manufacturing

Grown in India: The India Grown 

Brands Dimension / Agriculture

ØBreaking the myths of India-centric 

branding

ØSuccess case studies in taking the 

Global route

ØCases from Service, Retail, FMCG, 

Home-grown sectors like handicrafts, 

etc.

ØSunrise-sectors for Global branding 

from India: An exploration… Telecom, 

Medicine, Education, Retail and more

ØIndian Brands: What's right? What's 

wrong?-A CEOs Debate


